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Dédé Oetomo 
Chair, Regional Advisory Group

Message from  
Regional Advisory Group Chair
The year 2020 has been, to say the least, an extraordinary year, with the dark clouds of COVID-19 
hanging over everyone’s heads.

Until March 2020, APCOM was still operating with a business-as-usual attitude, but we quickly 
realized we needed to change gears and respond to this other pandemic.

First of all, we made sure there was a strict protocol in place to ensure safety for our officers and 
staff, while reassuring our partners that what we had agreed to collaborate would be carried out 
as much as possible.

Second of all, together with and like many other networks and organizations elsewhere, 
we have proven the flexibility and resilience of civil society networks and initiated the 
#coronaAPCOMpassion  initiative to help our more needy partners in the different countries 
in Asia and the Pacific. We also encouraged our partners to do the same, and if I may say so, civil 
society networks and organizations have been exemplary in our response to the pandemic.

In many ways our experience in responding to the AIDS pandemic has taught us lessons, one of 
which is truly not leaving anyone behind. In other words, we have been even more vociferous in 
different virtual fora in advocating for inclusion for all sexual and other minorities.

In this 2020 Annual Report you will see a summary of not only what we have done to respond to 
COVID-19, but also what our officers and staff have worked hard to continue implementing our 
2018-2020 Strategic Plan, Tenacity.

We would like to think that having survived the critical year in 2019, in 2020 APCOM has 
consolidated our work and is poised to grow even more in 2021, with a new Strategic Plan that 
was formulated virtually over the year. You shall be hearing more from us in the next year.

On this occasion, we wish to sincerely thank all our country and subregional partners, 
international organizations, and our Ambassadors, who have all committed to realizing our vision 
of “a world where all gay men, other men who have sex with men and people of diverse SOGIESC 
can fully participate in and achieve sustainable development in all aspects of their health, right 
and well-being”.
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Midnight Poonkasetwattana 
Executive Director

Message from  
the Executive Director

2020 was a roller coaster ride globally, and who would have thought it would go on for so long?

APCOM had to postpone some activities at the end of March as Thailand went into lockdown, 
but we did pivot our approach quickly to be able to respond more directly to the needs of our 
communities, as well raising issues from Asia and the Pacific to the international level.

What was most heartfelt was when our staff started the #CoronaAPCOMpassion emergency 
fund with their own money, to support local communities going through tough times. We started 
an online fundraising campaign, and encouraged and supported the development of emergency 
funding from international agencies.

We began to collect stories from our communities and packaged them into regular COVID-19 
Newsletter series, starting in April 2020, and coordinated online webinars, such as the Virtual 
Powwow with Thai LGBTQI+ and HIV communities on the effects of COVID-19. We also 
coordinated community-led data collection initiatives in Thailand with over 1,400 respondents.

I was astonished to learn that our team, as well as our communities, were so resilient - much 
more than I had thought, and we were able to take action and follow through together with 
our communities. Despite the effects of COVID-19, our team were able to advance the work 
on LGBTQI+ and economic inclusion in four countries in Southeast Asia supported by Voice, 
develop on-line campaigns on HIV testing, prevention and harm reduction, and provide technical 
assistance on community-based monitoring and demand generation in the Asia and the Pacific 
region with the support of the Global Fund, as well as gathering regional key populations to be 
meaningfully engaged with PEPFAR, and advancing U=U and chemsex issues in the region. These 
activities culminated in our APCOM Community Summit 2020 in November - a hybrid event 
which gathered community voices on issues that are affecting them.

We were also able to produce another HERO Awards event towards the end of the year, despite 
travel restrictions, and facilitated the visibility of heroes who have demonstrated their resilience 
and leadership in improving the situation of thousands of LGBTQI+ people in our region.

A big thank you goes to our donors, sponsors, and partners for being so flexible during such a 
difficult time. A special thank you to our community partners who have put trust in us during the 
pandemic. And a stellar thank you to APCOM’s board, regional advisory group, ambassadors, 
staff and volunteers for your dedication and for identifying and working out solutions together.

Let's hope for a better 2021!
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https://www.apcom.org/wp-content/uploads/2021/01/CoronaAPCOMpassion_Brief_v3.pdf
https://www.apcom.org/wp-content/uploads/2021/03/Report_Highlighting-COVID-responses_v8.pdf
https://www.apcom.org/wp-content/uploads/2021/03/Report_Highlighting-COVID-responses_v8.pdf
https://www.apcom.org/virtual-powwow-with-thai-lgbtqi-and-hiv-community-on-the-effects-of-covid-19/
https://www.apcom.org/virtual-powwow-with-thai-lgbtqi-and-hiv-community-on-the-effects-of-covid-19/
https://www.apcom.org/wp-content/uploads/2021/05/2020-APCOM-Community-Summit-Report_20210504_v7.pdf
https://www.apcom.org/hero-awards-2020-award-recipients/


we are

We are a regional organisation with a vision to have a world where all gay men,  
other men who have sex with men and people of diverse sexual orientation,  

gender identity, gender expression and sex characteristics can fully participate and 
achieve sustainable development in all aspects of their health, rights and wellbeing. 

We work to improve the health and rights of gay men, other men who have sex with men 
and SOGIESC people across Asia and the Pacific. Our focus includes work on HIV because 

it is a key health issue for gay men and other men who have sex with men in the region.  
We also address other related health issues for our communities such as sexual health, 

mental health and drug use.

As a regional organisation, we focus on improving relevant human and legal rights across 
the region as discrimination, stigma, criminalisation and exclusion impact  

on the health outcomes of the communities we serve.  
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2020 IN NUMBERS

12,017 202,421

51,015

11,014 72,097

4,185 4,854

69,265

17 +10,000

6,553 1,674,327

Visitors Visitors

Condoms & lubricants

Likes Likes

Followers Followers

SubscribersViews Views

Pageviews* Pageviews

Addresses

Reach Reach**

Impressions Impression***

Impressions**

WEBSITE WEBSITE

HIV PREVENTION PACK 
DISTRIBUTION

FACEBOOK FACEBOOK

TWITTER TWITTER

YOUTUBE YOUTUBE

# of STAFF Newsletter
Subscribers

19,298 298,809

1,140

147,734 3,972,143

17,400 1,260,000

665,800

* Website pageview - A pageview (or pageview hit, page tracking hit) is an instance of a page being loaded (or reloaded) in a browser.
** Youtube impressions - Impressions are counted if the thumbnail is shown for more than 1 second and at least 50% of the thumbnail is visible on the screen.
*** Facebook reach - Reach is the number of people who saw any content from your Page or about your Page. This metric is estimated.
**** Twitter impressions - An impression represents how far a tweet has gone. It’s the number of times the tweet has appeared on a timeline (this includes appearances on a follower’s timeline, within Twitter’s search 
platform, or on followers of followers’ timelines) as the tweet continues to be liked and shared.

]



PROGRAMME

#coronaAPCOMpassion 

#CoronaAPCOMpassion is a relief mechanism initiated by APCOM’s staff 
by donating portion of their salary to render a direct and immediate aid  
required by the grassroots communities of HIV and LGBTQI+ who are 
significantly affected by the COVID-19 outbreak in Asia Pacific region who 
has responded to the COVID-19 survey we have conducted.  It is also a 
campaign designed to broaden its fund raising by tapping on human  
compassion and kindness who are in a more privileged position amid the 
restriction of Government led lockdowns and curfews. 

The ripples effect of #coronaAPCOMpassion despite its limited funding 
were able to provide a humble amount of financial support, medial aid and 
PPE to around 200 MSM, Transgender and LGBTQI+ individuals through 
four (4) Community Based Organizations;

https://www.apcom.org/apcom-staffs-donate-salaries-creates-coronaapcompassion/


Dereecha  
Male Health Society,  
Pakistan
Based in Rawalpindi, Pakistan, has received our donation to purchase Personal  
Protective Equipment (PPE), food package for small families, and other essential supplies 
such as medicine. These relief items were distributed to MSM, transgender women,  
sex workers and people living with HIV.

Perkumpulan Suara Kita,  
Indonesia
Based in Jakarta, Indoneisa, working on human rights of LGBTQI+ community, used the  
donation to purchase packs of essential supplies to include rice, canned goods, beans,  
cooking oil, and hand sanitisers. 

Yayasan Gaya Dewata,  
Indonesia

Srishti Madurai,  
India

A community-led organisation working for sexual health of MSM, transgender women and 
people living with HIV, is based in Bali, Indonesia. APCOM worked with Yayasan Gaya  
Dewata in 2017 as one of our partners for the WISDOM Project. Since the COVID-19 
outbreak and the government lockdown in Indonesia, the organization has been supporting 
MSM and transgender women who were working for the service and entertainment sector 
who have been economically affected. Yayasan Gaya Dewata also worked to make sure that 
PLHIV have access to life-saving ART. It also received our donation and used it to purchase 
bags of basic supplies including rice, egg, noodles, canned goods and medicine. 

Based in Madurai, Tamil Nadu, India, is working on human rights of LGBTIQ community. This 
organization used the received donations to purchase essential supplies such as basic food 
and medicines for MSM and transgender women, especially for the young people, within 
their community. Since the imposition of government lockdown, the transgender and hijra 
community in India, especially those whose work include begging and sex work, have lost 
their sources of income.

Secatibe runtum earum sincilla velenimus auta nobit raecus di omniet

Secatibe runtum earum sincilla velenimus auta nobit raecus di omniet

Secatibe runtum earum sincilla velenimus auta nobit raecus di omniet
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https://www.apcom.org/coronaapcompassion-making-compassion-felt-in-indonesia-and-pakistan/
https://www.apcom.org/coronaapcompassion-making-compassion-felt-in-indonesia-and-pakistan/
https://www.apcom.org/ripples-of-coronaapcompassion-supporting-msm-transgender-and-lgbtiq-individuals-one-country-at-a-time/
https://www.apcom.org/ripples-of-coronaapcompassion-supporting-msm-transgender-and-lgbtiq-individuals-one-country-at-a-time/
https://www.apcom.org/2021-calling-for-compassion-please-donate-to-coronaapcompassion/


APCOM remains optimistic to 
carry the torch of compassion 
and continue to strive in raising 
more funds with your help and 
will steadfastly continue to 
support other community-based 
organizations to help them 
contribute in addressing the 
community’s needs as we claim our 
victory against COVID - 19. 

#coronaAPCOMpassion has continued to aid 
and provide support to various Community Based 

Organizations across Asia and Pacific; 

•	 Bangkok Rainbow (Thailand), 

•	 Be Visible Asia (Thailand), 

•	 Gaya Dewata (Indonesia), 

•	 Haus of Khameleon (Fiji), 

•	 HON House (Thailand), 

•	 Indonesia Positive Network (JIP) (Indonesia),

•	 M-Coalition (Lebanon), 

•	 Payoon Sri Trang (Thailand), 

•	 Pink Monkey Organisation (Thailand),

•	 Rainbow Ratchaburi (Thailand),

•	 Sangsan Anakot Yawachon (Thailand),

•	 SWING (Thailand),

•	 Young Pride Club (Thailand).

330,440
Baht

Total Donation in 2020
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EpiC is a global project funded by the U.S. 
President’s Emergency Plan for AIDS 
Relief (PEPFAR) and the U.S. Agency for 
International Development (USAID) which 
is dedicated to achieving and maintaining 
HIV epidemic control.  It is led by FHI 360 
as prime and has a five-year period of 
performance from April 15, 2019 to April 
14, 2024. 

EpiC builds upon the successful investments 
in key population (KP) programming from 
the USAID-funded, FHI 360-led Linkages 
Across the Continuum of HIV Services 
for Key Populations Affected by HIV 
(LINKAGES) project (2014 – 2021). EpiC 
is designed to break through remaining, 
persistent barriers to achieving the 95-
95-95 goals among both key and priority 
populations (PP) and promotes self-reliant 
management of national HIV programme

EpiC has four objectives, which focus on 
filling existing HIV prevention, case finding, 
and treatment gaps, and on building long-
term sustainability to attain and maintain 
epidemic control:

Objective 1: Attain and maintain HIV 
epidemic control among at-risk adult men, 
women and PPs;

Objective 2: Attain and maintain HIV 
epidemic control among KPs;

Objective 3: Improve programme 
management (including health 
information systems [HIS] and human 
resources for health [HRH]) and financial 
systems to ensure attainment and 
maintenance of epidemic control; and

Objective 4: Support the transition 
of prime funding and implementation 
to capable local partners to meet the 
PEPFAR goal of 70% of funding to local 
partners by 2020.

MEETING TARGETS AND MAINTAINING  
EPIDEMIC CONTROL (EPIC)

APCOM, through the EpiC Project, 
advocates for a better understanding and 
dissemination of the ‘U=U’ concept: that 
a person with HIV who is on treatment 
and has an undetectable viral load cannot 
pass on HIV to partners. In other words, 
Undetectable = Untransmittable (U=U).

Our virtual Undetectable=Untransmittable 
(U=U) Inception Meeting in June 2020 - 
with participants from Indonesia, Nepal, 
Myanmar, The Philippines and Thailand 
- intended to achieve a clear and common 
understanding among the community 
organisations and EpiC partners of the 
U=U principles, the science behind it, 
the impact of social and behavior change 
communication (SBCC), and how to 
strategically use the U=U messaging to 
increase uptake of testing and reduce 
stigma and discrimination. The meeting also 
aimed to reach agreement on the project 
objectives and activities. The inception 
meeting updated participants on the 
progress made at country level and how 
U=U is incorporated in national plans. 

APCOM also developed a U=U webinar 
series with the theme: 

1.UNDERSTAND

2.COMMUNICATE

3.INTEGRATE

APCOM wants to establish a common 
understanding about the science 
behind U=U, build consensus on the 
key messages and strategies; and share 
examples of community-led advocacy 
and endorsements by leading scientific 
and medical institutions.   Discussions 
drew the attention to (i) early government 
endorsement as a driver for success, (ii) 
context and cultural sensitivity as ‘U=U’ 
may not directly translate into all languages, 
and (iii) the effectiveness of campaigns 
that simultaneously challenge stigma 
and discrimination associated with HIV 
and communicate  U=U messages to key 
populations and health professionals.

As the baseline U=U assessment could 
not be implemented due to COVID -19 
restrictions, APCOM facilitated online 
calls with country partners.  Most of our 
partners (except in Thailand and The 
Philippines) are not aware of any SBCC 
programmes using U=U principles in their 
respective countries. One country reported 
the lack of consultation with the PLHIV 
community on U=U discussions. Partners 
stressed the relevance of U=U discussion 
during the COVID - 19 pandemic, the need 
to mobilize funders and governments and 
how more awareness workshops with 
health care workers will reduce stigma and 
discrimination, and put PLHIV into ART as 
soon as possible.

Due to COVID-19,  activities such as 
video production for U=U key messages, 
technical assistance, updating/generating 
new content on PrEP/HIV Self-testing/U=U, 
translating innovationsmap.org and fact 
sheet development had to be postponed to 
2021.

Since the outbreak of the COVID -19 
pandemic, there have been serious concerns 
about its impact on HIV. APCOM and 
FHI360 have redesigned activities, shifted 
them to online platforms and provided 
support for those organizations working in 
the digital space.
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DEVELOPING A LGBTQI+ INCLUSIVE  
APPROACH FOR THE FINANCE AND  
PRIVATE SECTORS

Finance Inc., a multi-year initiative involving 
partners from Cambodia (Micro Rainbow 
International Foundation), Indonesia (Suara 
Kita), Lao PDR (CHIas) and the Philippines 
(Babaylanes Inc.), aims to develop a range of 
approaches to help community organizations 
engage with multilateral financial institutions 
and the private sector to improve their 
policies and practices in relation to LGBTI 
people and communities. Finance Inc is 
supported by VOICE Global, an initiative of 
and financed by the Ministry of Foreign Affairs 
of the Netherlands.

The Finance Inc project has been implemented 
by APCOM and our country partner 
organizations from 2018-2020, with spillover 
activities to the first quarter of 2021 due to 
COVID19.

The main components of Finance Inc. 
are partnership building, advocacy and 
engaging the Asian Development Bank and 
the private sector, pilot projects designed 
and implemented by our country partner 
organizations, research and community-led 
evidence building, capacity strengthening, 
linking and learning through regional meetings 
and participation in regional and international 
venues related to LGBTQI+ rights.

Finance Inc.

2020 was a challenging year in view of the numerous  
COVID- 19 restrictions that affected the lives of the LGBTQI+ 
community disproportionately and APCOM with its partners 
made necessary adjustments for the implementation of the 
planned project activities. It also highlighted the need to 
increase our capacity for online delivery of activities and 
services. 
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https://www.apcom.org/storage/2019/03/Compass-Series-Finance-Inc-rev-27032019_.pdf


Engagement with  
the Asian Development Bank 

Given the COVID19 restrictions, APCOM’s engagements with the Asian  
Development Bank Headquarters, particularly with its NGO and Civil  
Society Center, has primarily been online. These were in the form of online  
brainstorming meetings and meetings. Planned physical activities including 
SOGIESC learning sessions had to be recalibrated. 

On the 2020 IDAHOT commemoration at ADB headquarters last May 17, 
2020, APCOM was one of the panelists in the virtual commemoration of 
IDAHOTB titled ‘Bridging the LGBTI Inclusion Data Gap’. During the panel, 
APCOM shared the highlights of the in-country research done under Finance 
Inc which looked into the situation of LGBTQI+ inclusion/exclusion in the  
domains of health, education, and employment, in the four countries which 
the project is being implemented.  

Recoding of the online panel has been uploaded on the ADB Knowledge 
Events website and can be accessed here: ADB IDAHOT 2020-Bridging the 
LGBT Data Inclusion Gap

Advocacy
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https://events.development.asia/materials/20200520/video-international-day-against-homophobia-transphobia-and-biphobia-idahotb-2020
https://events.development.asia/materials/20200520/video-international-day-against-homophobia-transphobia-and-biphobia-idahotb-2020


Pilot Project:  

Engaging the private sector and  
advocating for LGBTQI+ inclusion in 
Cambodia, Indonesia, Lao PDR and 
Philippines

Our country partner organizations designed and implemented pilot projects 
aligned with the overall Finance Inc. goal of advocating for LGBTQI+  
inclusion in select private sector in their respective countries. These pilot 
projects aimed at our country partners gaining insights in engaging the  
private sector, as this was a new track of advocacy, and reflect on possible 
expansion in the future.

The pilot projects implemented were the following:

Cambodia:  “Advocacy for LGBTQI+ Inclusion in the Private Sector through Aware-
ness Raising”

Philippines: “Engaging the Private Sector through Development and Piloting of 
Modules and Training of Facilitators”

Indonesia: “Bridging LGBTQI+ Communities and the Private Sector for  
Inclusion”

Lao PDR: “SOGIE Inclusion Advocacy in the Workplace with Select Private Sector 
in Lao PDR”

Our country partner organizations were also able to develop advocacy tools 
including videos and process documentation reports which can be used in 
future advocacy activities.
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Research and 
Community-led evidence building

In November 2020, APCOM launched five research reports on the state of 
LGBTQI+ social and economic inclusion/exclusion in the region and in the four 
Finance Inc focus countries. 

The first report, a scoping research based on secondary literature, ‘Economic 
Inclusion of LGBTQI+ People in Southeast Asia: A Background Research  
Report on Cambodia, Indonesia, Lao PDR, and the Philippines’, is available 
here.

The in-country research conducted by our country partner organizations 
which looked into the state of LGBTQI+ social and economic inclusion/ 
exclusion focusing on health, education, and employment can be accessed 
here.

The State of LGBTQI+ Economic Inclusion - Cambodia
The State of LGBTQI+ Economic Inclusion - Indonesia
The State of LGBTQI+ Economic Inclusion – Lao PDR
The State of LGBTQI+ Economic Inclusion – Philippines
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https://www.apcom.org/wp-content/uploads/2020/10/Report_Economic-Inclusive_v5.pdf
https://www.apcom.org/wp-content/uploads/2020/12/2020-11-12_Report_APCOM_FinanceInc_Cambodia-withLogos.pdf
https://www.apcom.org/wp-content/uploads/2020/12/2020-11-22_Report_APCOM_FinanceInc_Indonesia-withLogos.pdf
https://www.apcom.org/wp-content/uploads/2020/12/2020-11-26_Report_APCOM_FinanceInc_LaoPDR_Rev_2-withLogos.pdf
https://www.apcom.org/wp-content/uploads/2020/12/2020-11-23_Report_APCOM_FinanceInc_Philippines_rev-withLogos.pdf


JumpStart is an inclusive system consisting 
of essential features for strengthening the 
organizational capacity of MSM and  
transgender networks across Southeast 
Asia and the Pacific.   The system aims to 
strengthening APCOM’s own capacity to 
strategically engage in policy advocacy both 
locally and regionally and boosts capacity 
building of our community network  
members in this area. 

JumpStart2020 focused on Achieving 
Sustainable Community Ownership in Key 
Populations Programmes within the Key 
Population Investment Fund and the Global 
Fund Programmes.

For scoping and baseline mapping, APCOM 
consulted with country partners to carry 
out a Stakeholder Mapping Exercise and 
Baseline Assessments were produced for 
Nepal, the Philippines and Myanmar. The 
report will support the advocacy for more 
community engagements during the 2021 
Regional Operational Plans processes.

JumpStart2020

On 02 and 03 February 2020, in coordination with PEPFAR RDMA, APCOM hosted the Regional CSO Townhall. 
It was one of the important steps in preparation for the Regional Operational Plans 2021. The Townhall was also a venue to discuss the needs of CSOs towards ROP21.  
During the meeting, the Regional Key population networks and CBOs across 13 PEPFAR countries presented their essential roles in the planning, implementation and monitoring of HIV 
programs.

APCOM further developed Terms of 
Reference for the KP Community Advisory 
Group to oversee the development of the 
Key Population Investments, Participation 
and Ownership Rapid Apparatus - KeyPop 
App – which is a key population community-
led audit framework to monitor programme 
investments by PEPFAR through the Key 
Population Investment Fund (KPIF).  The 
Advisory Group met during the second half 
of 2020 and looked at challenges such as 
reducing/stagnant budgets, programme 
improvement and facilitating of technical 
exchange, country ownership, leveraging 
partnerships with the public and private 
sectors.

Community members also had the 
opportunity to discuss the communities’ 
participation in monitoring Global Fund and 
PEPFAR funded national HIV programmes 
during the APCOM Community Summit – 
Rights, Resources, Resilience Aisa Pacific 
Conference (RRRAP Con), November 2020.

Due to the COVID-19 pandemic, the 
audit tool itself could not be produced 
and only the outline of the KeyPop App 
was developed to identify the areas to be 
audited and define the methodology.

The 2020 regional consultation with the 13 
PEPFAR countries was deferred to 2021.
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The COVID - 19 pandemic has affected 
testBKK activities, in particular the 
offline outreach such as Circuit parties 
and production of materials.  Curfew 
and shorter clinic opening times have 
limited accessibility. APCOM’s testBKK 
campaigners have taken extra efforts to 
update testBKK website and social media 
platforms by adding COVID – 19 prevention 
and measurement. Campaigners ensured 
that the regular or new visitors to the 
website are equipped with health service 
centers new visiting hours, and COVID – 19 
prevention methods. Newsblog of testBKK 
contains; How to work under COVID- 19 
prevention. COVID-19 prevention for drug 
users. How to book testing reservation 
during the COVID-- 19 prevention. 
Throughout the year, website visitors have 
been regularly updated about COVID - 19 
prevention and measures, including on how 
to make testing reservations during the 
pandemic. 

Activities for 2021 will include production 
of HIV self-testing info material, revised 
postcard message on Chemsex, revamp 
the Facebook page, update the Google Ad 
and Hornet Asd campaigns, and intensify 
the Chemsex info campaign with our 
Twitter influencers. For 2021, we are also 
developing video under U=U campaign, 
PrEP infographic campaign and also testing 
campaign to ensure our key population are 
accessible to our service. 

testBKK

Online outreach on the testBKK website and 
TestMeNow platform, using paid (Hornet 
dating app, Facebook Advertise, Twitter 
and APCOM’s Party Pack) and non-paid 
campaigns, continued throughout 2020.  
TestBKK also distributed some 1,200 Party 
Packs and 100,000 condoms and lubricants 
at partnership events, hotels and massage 
services. 

testBKK website visits fluctuated during the 
year with a record number of some 101,000 
users, with 118,000 visits (81 % mobile traffic) 
during the first quarter.  The top four site visits 
related to CPR, use of Methamphetamine, the 
gay-themed entertainment blog ‘15 series that 
you should not miss’, rehabilitation services 
information and ’10 necessary things that 
people should know about condoms’.

Reservations for testing were made through 
the Facebook Ads, Google Ads, YouTube 
channel, Twitter Influencers (with more 
than 100,000 followers), testBKK channel 
(organic), Google ads, Facebook, Hornet ads 
and, for the first time as of January 2020, via 
Instagram. 

Actual testing uptakes versus number of 
bookings ranged between 30% and 50%. The 
booking actual testing uptakes almost 50% 
have accessed PrEP information. 

To further ensure sustainability of our 
testBKK Party Pack initiative, APCOM 
launched the ‘testBKK Andrew Christian‘s 
promotion to increase the requests and 
uptake for the Party Packs. Also the number 
of actual testing uptakes numbers rise up from 
the Campaing.
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PULSE UP!

Young men who have sex with men (YMSM) 
are particularly vulnerable to HIV and 
traditional outreach becomes increasingly 
less effect as YMSM shift to online venues 
for sexual and other activities.  More up-to-
date data, disaggregated by key population, 
is needed for an effective HIV response and 
to avoid a worsening of the HIV epidemic.  
PulseUp!  a research, advocacy and 
capacity building project, aims to generate 
key epidemiological and behavioural date 
on YMSM aged 15-24 and strengthen 
HIV intervention programmes through 
capacity building of local community-
based organizations to conduct research 
and use the survey data for advocacy, 
policy enhancement and programmes at 
national and regional level. The PulseUp! 
project covered the period 2019-2020 with 
activities in Myanmar Youth Stars (MYS) in 
Myanmar and Vietnam Network of MSM 
and Transgender (VNMSM TG) in Vietnam.

For activities in Myanmar, APCOM 
contributed to build capacity of MYS to 
conduct research and to use the survey data 
for more effective advocacy and to further 
improve policies and programmes. As part 
of ground level activity; MYS conducted 
PrEP education workshop, HIV prevention 
ambassador workshop. 

PrEP education workshop, although 
Myanmar has included PrEP in their 
National Strategic Plan on HIV and AIDS, 
currently, Myanmar has no PrEP programs 
in place. APCOM did a regional consultation 
on PrEPARING Asia: A new direction for 
HIV prevention among MSM in Asia in 
2015 with representatives from Myanmar, 
and a 2016 initial assessment testing the 
acceptability of PrEP in Myanmar found 
that 39% of men would be willing to use 
it—though the cost of the drug would 
be a potential barrier. The report also 
suggested that because sex between men 
is illegal in Myanmar, it is unlikely that PrEP 
would be accessed through government 
systems. It would have to be administered 
in a safer social environment by NGOs or 
community-led organisations. Led by MYS 
with participations from 22 young MSM 
and external stakeholders: The workshop 
contributed to increasing knowledge 
about PrEP among participants, and also it 
assisted them in developing a workplan to 
promote PrEP uptake among young MSM 
in the country. Furthermore, it highlighted 
that PrEP availability is currently limited, 
and significant work requires to make PrEP 
widely available and accessible in Myanmar.

HIV prevention ambassador training,  
this two-day meeting gathered 20 community 
members from Yangon city. Overall, this training 
had enhanced participants’ knowledge and skills 
on HIV prevention activities.  In particular, it 
assisted participants with; current epidemiological 
scenario in the country,HIV/ AIDS prevention 
methods, PrEP availability and accessibility, 
Challenges of communities to accessing health 
services. Furthermore, it assisted ambassadors in 
developing an individual roadmap to disseminate 
gained knowledge/information to their peers and 
community members.

With the TA support from APCOM, Myanmar 
Youth Stars has successfully implemented PulseUp! 
in Myanmar.  Our country partner has now a 
solid advocacy workplan and road map for future 
implementation

For activities in Vietnam, it focused mainly on 
preparation of all protocols for submission and 
government approval of the PulseUp! survey. 
However, due to delays because of COVID19 the 
survey could not be launched yet.  

36

ANNUAL UPDATE 2020

https://www.apcom.org/apcom-launches-pulse-up-for-international-youth-day/
https://www.apcom.org/preparing-asia-a-new-direction-for-hiv-prevention-among-msm-in-asia/
https://www.apcom.org/preparing-asia-a-new-direction-for-hiv-prevention-among-msm-in-asia/
https://pubmed.ncbi.nlm.nih.gov/28741332/


SUSTAINABILITY OF HIV SERVICES FOR 
KEY POPULATIONS IN ASIA (SKPA) 

Under the SKPA grant, APCOM is one of the regional SR partners and providing  
technical assistance support to country partners under the below pillars  

to contribute to achieving the programme objectives;

(i) Community Based Monitoring (CBM) to gather and use information on i 
mproving the quality and access to HIV services and 

(ii) Demand Generation (DG) campaigns to generate demand for  
HIV services among key populations.  

APCOM helps to ensure that the programme activities are based on the communities’ 
experiences and insights and are tailored to meet their needs.

 

The Sustainability of HIV Services for Key Populations in Asia Programme (SKPA) 

 is a Multi Country/Multi Year (2019-2021) Grant programme, funded by the Global Fund  

Against AIDS, Tuberculosis and Malaria. The SKPA Programme is led by the Australian Federation of 

AIDS organizations (AFAO) and implemented in eight countries (Bhutan, Laos, Mongolia,  

PNG, Sri Lanka, Malaysia, The Philippines, Timor Leste) with the goal to scale up and promote 

sustainable HIV prevention services for key populations to stop HIV transmission and AIDS related 

deaths by 2030. SKPA has five main objectives: (i) Financing Sustainability, (ii) Strategic Information, 

(iii) Service Delivery, (iv) Community Systems Strengthening and (v) Enabling Environment.

C O M M U N I T Y  B A S E D  M O N I TO R I N G

APCOM, with support from AFAO, developed a guide regarding the implementation of 
community-based monitoring at the country level for the Sustainability of Key Population 
Services in Asia (SKPA) Programme.

In this guide, CBM is defined as “Community based monitoring is a framework, which is 
designed, led and driven by key population community and their networks in identified 
health service delivery facilities to measure the quality of HIV services, document or 
gather data and report potential challenges affecting the service delivery chain, and assess 
the stigma and discrimination experienced by key population communities in health care 
settings. The gathered data can be used to improve the services and hold service providers 
to account” 

Click here to see more information about this guide. 

After the draft of this CBM guide, APCOM conducted meeting virtually with all partner 
organizations to walk them through the CBM guide, methodology, and processes. 
Moreover, this meeting assisted partners organizations with generic CBM roll out plans 
that later needs alteration in accordance with the country contexts. 

Through the ongoing TA support of APCOM, the country partner organizations rolled out 
the CBM activity in their countries.  Some activities of country partner organizations; 
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MONGOLIA

Together with APCOM and AFAO, Youth 
for Health kick-started the CBM project 
by conducting a series of consultation 
meetings with KP communities and 
stakeholders in the last quarter of 2019. 

Following the meetings, Youth for Health 
sketched, and finalized their CBM 
monitoring tools and CBM operational plan, 
aligning with the Mongolia context.  

In the first phase of CBM implementation, 
Youth for Health reached out to MSM 
and FSW key population beneficiary who 
accessed services from the health centers in 
Mongolia. From June to August 2020, Youth 
for Health has gathered information/data 
from 251 respondents through an online 
survey. After finalizing data analysis report, 
Youth for Health will disseminate the key 
findings or key results to the stakeholders.  
The significant key findings from CBM 
report will be transformed converted 
into IEC materials or advocacy tools for 
effective evidence-based advocacy with 
stakeholders. Through this activity, Youth 
for Health aims to bring improvement 
in the quality of HIV services in the KP 
intervention programme. 

BHUTAN

In June 2020, Save the Children Bhutan 
conducted a consultation meeting with 
KP networks and National Stakeholders 
in Bhutan. This meeting opened up space 
for participants to walk through the SKPA 
CBM guide and discuss the rollout plans. 
16 participants from National HIV/AIDS 
programmes and KP networks, health 
counselors, outreach workers from health 
improvement service centers, coordinators 
from Country Coordinating Mechanisms 
(CCM), Executive Directors, Programme 
Officers from SC Bhutan and SKPA 
Officers—by virtual attendance—from 
APCOM. 

CBM approaches, tools, and methods were 
discussed and clarified in the meeting. With 
the support of SCI Bhutan and APCOM, 
the KP networks—Rainbow Bhutan and 
Lhak-Sam—have drafted their CBM rollout 
plans. Through the CBM survey, Rainbow 
Bhutan intends to collect health services 
information/data from KP beneficiary 
MSM, Transgender, and PLHIV community 
members. Following this meeting the CBM 
survey was rolled out in October 2020. 
Data or information collected from the 
KP beneficiary will be transformed into 
advocacy materials and tools, to strengthen 
the KP Intervention programme in Bhutan. 
Both AFAO and APCOM will continue to 
support SCI Bhutan and their KP Networks 
to establish a sustainable CBM mechanism 
in their Bhutan. 
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PAPUA NEW GUINEA

In November 2019, the Burnet Institute 
introduced the CBM to the Key Population 
Advocacy Consortium and stakeholders in 
PNG through the consultation meetings. 
The National Department of Health, 
UNAIDS, USAID PEPFAR, Centre for 
Disease Control (CDC), Global Fund 
Country Coordinating Mechanism (GF 
CCM), Civil Society Organization (CSO) 
representatives, members of the Strategic 
Information Technical Working Group and 
members of the Key Population Advocacy 
Consortium participated in sessions. Within 
these consultation meetings participants 
were provided with good clarity on SKPA 
CBM models. Furthermore, it ensures that 
stakeholders understand CBM and provide 
country-based context for designing and 
establishing a CBM system for KP advocacy 
Consortium. They intend to monitor and 
collect data on the regularity regarding the 
supplying ARV commodities to sex workers, 
MSM, TG and PLHIV community members. 
Piloting of the data gathering started in 
October 2020. The gathered data from the 
survey will be transformed into advocacy 
material for evidence-based advocacy with 
stakeholders, such as provincial health 
management and hospital administrators, 
to ensure regularity in supplying ARV 
commodities PLHIV clients form the Sex 
worker, MSM, TG, PLHIV community 
members

SRI LANKA

Family Planning Association of Sri 
Lanka formed a CBM technical working 
group (TWG) to receive advise regarding 
implementing CBM work in Sri Lanka. This 
group consists of the following members; 
National STD/AIDS Control Programme 
(NSACP); KP Services Related Consultant; 
PR I Consultant; PR II Programme Director; 
SKPA Representative; KP focal points 
from the KAP Committee (MSM, FSW, TG, 
PWID, TSP and PLHIV), and Backup health 
initiative representative.

Initially, this CBM TWG met to 
discuss the CBM project, such as an 
implementation plan, data collection tools 
and its importance in Sri Lanka. The TWG 
suggested adopting two approaches of 
CBM, Community scorecard and Key 
Population beneficiary perception survey 
for gathering HIV programme-related 
data from KP community members.  At the 
same time, this group commented that a 
baseline understanding of services to be 
carried out after the COVID-19 service 
delivery environment. This activity will help 
reflect accurately the current contexts. 
Furthermore, it will help the TWG to 
provide constructive feedback for CBM 
implementation. The CBM data collection 
activity will be rolled out soon, whereas 
gathered data on the HIV programme from 
KP will be converted into advocacy tools. 
Significant findings from the survey will 
be shared with the stakeholders to help 
realign the KP intervention programme. 
To expand the scope of this working group, 
the existing CBM TWG will be replaced by 
the national level TWG which will provide 
overall guidance for implementing the HIV 
prevention programme in Sri Lanka. 

D E M A N D  G E N E R AT I O N

An initiative to mitigate service delivery gaps through community-led 
social marketing and online digital campaign, which is specifically tailored 
to scale-up outreach to key populations and improve their access to 
prevention, testing and treatment, and retention in the service cascade. It 
is also an initiative to introduce new and essential programming elements 
to a country and boosting innovative interventions, including PrEP and 
self-testing.  APCOM works with partner organizations in the Philippines, 
Mongolia, Laos and Papua New Guinea, providing overall technical 
assistance from the conceptualization stage to monitoring and evaluation, 
including assessment processes of the campaigns.

APCOM assisted in a wide array of initiatives, such as development of 
website content, operational plans, online presence, audience engagement 
and other implementation strategies. Along with formation of new tools 
to support country partners, the existing guidelines and protocols are 
periodically updated to best fit the demand generation-related activities of 
the SKPA programme.
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LoveYourself, Inc. is very ambitious to do innovative online demand generation campaigns 
to the best of their capacity, with series of planned seasonal campaigns that will run one 
after another during the SKPA programme's lifespan. Based on comprehensive data 
from an online survey involving 1,001 participants and a few numbers of key informant 
interviews, the LoveYourself, Inc. team were able to formulate #SaferNowPH, a nationwide 
campaign for key populations community at large. The campaign focuses on combination 
prevention, which includes PrEP and U=U or treatment as prevention, and HIV testing, 
which were implemented in conjunction with the first-ever community-led National HIV 
Prevention Month and World AIDS Day 2020, respectively. It garnered partnerships 
from more than 20 community-based organizations across the country along with major 
supporters and other notable stakeholders.

#SaferNowPH highlights numerous activities including online talk show, webinars, 
photography contest, online dating show, free PrEP contest – complementing regular 
information dissemination on social media channels. It also utilizes technological feature 
(chatbot system) and interesting campaign strategy like mobilizing hot doctors and nurses 
as campaign ambassadors. In the beginning of December 2020, the campaign culminated 
with #SaferNowPH Summit 2020: Flattening the HIV Curve, a three-day virtual 
conference on HIV and other sexual health related issues. To measure the effectiveness 
or penetration of the campaigns and assess the change in attitude and behaviors of cohort 
related to HIV testing, LoveYourself, Inc., together with APCOM, are expected to do 
assessment processes at the beginning of 2021.

PHILIPPINES

test4UB kickstarted by Youth for Health at the end of August 2020. The campaign is 
modeled after APCOM’s flagship campaign testXXX and directly link to the PrEP and self-
testing demonstration project at the country level. Embarking with the “TEST. PrEP. SEX. 
REPEAT.” slogan, test4UB aims to boost promotion of PrEP as an innovative intervention, 
and increase the uptake of HIV testing among the MSM community in Ulaanbaatar, 
Mongolia. Youth for Health successfully launched the campaign in a lavish, chic and 
fashionable manner despite the pandemic situation where plan for the launch got delayed 
several times. The grand launch also marked the unveiling of test4UB’s website, a major 
component of the campaign. Available for both English and Mongolian visitors, it comes 
with a mobile-friendly user interface that intuitively guides viewers by navigating them 
through cutting-edge topics. In merely just over four months after the launching date, 
the website has received a substantial warm welcome from Mongolia and hit more than 
45,000 page views.

Although plan for several offline campaigns at key community events needs to be halted, 
test4UB is implementing numerous campaign strategies to best reach the targeted 
audience, such as creative promotional videos, short film, marketing products, comic books 
and other printed materials, along with consistent utilization of social media platforms 
and massively advertised in these platforms and other popular dating applications. It also 
explores podcast, the relatively new digital platform, in effort to reach different layers 
of audiences. The series of podcasts has reached near to 2,500 plays at the end of 2020. 
test4UB campaign are expected to going through the assessment phase in 2021, follow 
suit similar processes as campaign implementation in the Philippines. 

MONGOLIA
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PrEP is going to be the up-and-coming new intervention in Laos, set to roll out as early as 
next year. To ensure concerted efforts, CHIas is on the development of implementing social 
marketing and online digital campaign activities. Tentatively titled testVTE, the campaign is 
going to be modeled after APCOM’s flagship campaign testXXX and aims not only to create 
demand for PrEP, but also self-testing. A strong implementation plan has been developed 
to effectively reach the MSM and transgender women community in Vientiane capital. 
With level best capacity technical assistance provided by APCOM, CHIas gradually grasps 
the confidence for campaign implementation in 2021.

LAOS PAPUA NEW GUINEA

APCOM went the extra mile in providing 
all necessary details for the plan of demand 
generation activities in Port Moresby, Papua 
New Guinea. Starting from the development of 
concept note, all preparatory work has been done 
for a solid campaign that will reach the MSM, 
transgender women and female sex worker, and 
emphasizing more on the younger generation 
of those populations. The initiative is set to be 
directly linked to community-based testing, 
however, the rapidly escalating COVID-19 cases 
in the country, along with other technical issues 
has caused significant delay. Burnet Institute, 
along with Key Population Consortium as 
implementing partners, are working hard to 
ensure all underway progress would be up for 
implementation in 2021.
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Khormoon Project was initiated by APCOM 
with the full backing and funding support from 
ViiV Health Care and the Solidarity Grant 
from the Atlantic Fellow and Equity Initiative 
which provide a platform for Thai Community 
Based Organizations to gather and consolidate 
preferential information on the apparent 
challenges faced by key populations on the 
availability and accessibility of vital public 
health care service that arises from COVID-19 
pandemic. The project’s name was derived 
by the direct English translation of the word 
“Khormoon” which means “Information”.

April 2020, the project commenced in a 
purposeful virtual congregation of eight (8) 
Community Based Organizations from various 
regions across Thailand was made possible 
in partnership with Poz Home Foundation. 
The discussion were attended by Sansang 
Anakot Yaowachan Development Project 
based in Chaing Mai which represented the key 
population from Northern Region of Thailand 
and the key population of Northeastern Region 
were heard through M Friends Udonthani 
Foundation. The significant challenges of 
the key population in Bangkok and Central 
Region were highlighted by Bangkok Rainbow 
Organization, SWING and Poz Home 
Foundation.  The Rainbow Ratchaburi, HON 
House (Chonburi) and Payoon Sri Trang 
Group were also in attendance to support the 
marginalized members of the key population 
situated in the Western, Eastern, and Southern 
Region of Thailand respectively. 

Following the successfully kick start meeting, 
APCOM rolled out an online survey to narrow 
down the challenges experienced by the key 
population that was amplified by COVID-19. 
This initiative implements a community-led 
data gathering to ensure that all participants 
are certified member of key population directly 
affected by the outbreak, most importantly 
the People Living with HIV. The online survey 
conducted for a country wide data gathering 
was headed by our 8 Community Based 
Organisation partners and the required data 
were collected within 6 weeks. They were 
total of 1,430 respondents across the different 
regions of the country and members of the 
key population were 838 (58.6%) are People 
Living with HIV. The highest percentage of 
the respondents based on gender orientation 
with the total 857 (59.93%) were of Men 
having sex with Men, followed by 175 (12.24%) 
Transwomen respondents, 132 (9.23%) Female 
respondents, 131 Male (9.16%), 23 Bisexual 
(1.61%) respondents, 12 (0.84%) Transmen 
respondents, 3 (0.21%) Lesbian respondents 
and 97 (6.78%) no answer rendered from the 
respondents.

The Key findings of this data gathering 
initiative focus on the following areas:

1.	 HIV related services and COVID-19 
information

2.	 Socio-Economic Conditions of PLHIV and 
LGBTQI+ in Thailand

3.	 State of mental health of PLHIV and 
LGBTQI+ in Thailand

4.	 Human Rights challenges of PLHIV and 
LGBTQI+ in Thailand

For a more detailed report and specific findings 
and recommendations, a full report has been 
launched and can be accessed here.

KHORMOON

48 49

ANNUAL UPDATE 2020 ANNUAL UPDATE 2020

https://www.apcom.org/launch-of-khormoon-surveying-lgbtqi-situation-in-thailand-during-covid-19-pandemic/
https://viivhealthcare.com/en-gb/
https://www.atlanticfellows.org/post/solidarity-grants
https://www.facebook.com/pozhome/


The COVID-19 pandemic has indiscriminately affected the world at large, 
but government measures and restrictions have caused particular challenges 
to the LGBTIQ community and individuals in Asia and the Pacific. COVID-19 

negatively impacted HIV services, hampered outreach activities and the 
human rights work of LGBTIQ organizations and individuals was seriously 

affected.  From the onset of the pandemic, APCOM has monitored the impact 
of the COVID-19, devoted extra resources and engaged, in concert with key 

population-led organization and networks, in several activities at the  
regional, national and local level.  

As soon as March 2020, APCOM issued a COVID- 19 Precautionary Protocol 
– as part of the APCOM Business Continuity Plan - for its secretariat staff in 
Bangkok. We introduced optional working from home, flexible working time 

and guidance on travel and face-to-face meetings.  The Protocol informed 
community partners in Thailand to implement similar policies to safeguard 

staff from COVID-19. 

COVID-19, APCOM AND THE COMMUNITY: 
FROM SETBACKS AND FRUSTRATIONS TOWARDS 

SOLIDARITY AND STRONGER COMMUNITIES 

In April 2020, APCOM launched the COVID-19 
Effect Series, a newsletter created by APCOM to 
profile issues and best practices, challenges and 
solutions from individuals, the LGBTIQ communities, 
key populations and community-based organizations 
across Asia and the Pacific.  The series amplified 
community stories from the grass-roots level on 
overcoming challenges and how to ensure access 
to HIV prevention and treatment services.  These 
human-interest stories also raised visibility of human 
rights violations faced by LGBTIQ people and people 
living with HIV.

The series reflect on the main issues that emerged 
during online discussions which APCOM organized 
with HIV and LGBTQI+ communities. We heard 
stories of limited or no government support, 
restricted access to HIV prevention and treatment 
services, increase in stigma and discrimination; and 
how vulnerable communities may be left behind 
as nations struggle to respond to the COVID-19 
pandemic.

The COVID-19 Effect Series are a testament of the 
innovative work of community-led organizations and 
call attention to the challenges of the transgender 
communities, sex workers, transgender, young 
LGBTIQ, elder MSM and even looks into the effect of 
the pandemic on the lives of artists.  With the series 
we were also able to give a voice to the outreach 
workers and witness how their inspirational work 
made a difference during those difficult times.

APCOM has used the COVID-19 Effects Series as 
a channel for advocacy and to promote fundraising 
initiatives and has been able to assist several 
communities through emergency funding.

RESILIENCE IN THE FACE OF 

ADVERSITY

In August 2020, the Australian Federation of AIDS 
Organisations (AFAO) and APCOM launched the 
paper “The last mile first: Safeguarding communities 
during HIV and COVID-19”. The paper highlighted 
the mounting concerns about the effect of 
COVID-19 and of the response to the pandemic for 
LGBTIQ communities and people living with HIV, in 
particular for those who are currently on medication 
and for those seeking HIV prevention services, 
prevention commodities and testing.

Responses to the pandemic have impacted country 
partners’ outreach activities and disrupted access 
to health services, including those related to HIV.  
Governments’ COVID-19 responses could further 
deteriorate the fragile human rights situation of key 
populations as governments, for example, introduce 
new laws to discriminate against or criminalise key 
populations, exclude key populations from social 
protection measures and use restriction on liberties 
and social gatherings to crack down on the LGBTIQ 
communities.
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The AFAO/APCOM paper also called attention to 
the economic impact of COVID-19.  Key populations 
are disproportionately affected and restrictive 
measure touch on income and employment and the 
economic hardship impacts on access to healthcare, 
medication and testing.  Key populations have less 
access to economic measures to mitigate the impact 
of COVID-19 as national assistance, when available, 
tends not to reach workers in the informal sector.

During the second quarter of 2020, APCOM also 
launched two campaigns: #CoronaApcompassion 
and  19Baht to fight COVID-19 for Thailand and 
Asia Pacific.   #CoronaAPCOMpassion started 
with seed funding from APCOM’s passionate staff 
who voluntarily donated part of their salaries.  The 
campaign intended to (i) raise relief funds and 
ii) provide immediate responses to the needs of 
the grassroots communities who are significantly 
affected by the COVID-19 outbreak.

To enable supporters in Thailand to contribute to 
this emergency fund, we launched the 19Baht to 
fight COVID-19 initiative, using our HIV testing 
campaign TestBKK as a way to get people to donate 
and with the simple message that their donation of 
19 baht (60 $ cents) will go a long way in fighting 
COVID-19 (19 บาท ต้าน โควิด-19 in Thai) and tag their 
friends to do the same. We promoted the campaign 
on several social media platforms and partnered with 
community-based organizations throughout Asia 
and the Pacific to distribute the funds to those in 
need.

In Thailand, APCOM joined forces with 
organizations working with indigenous youth, 
immigrant and LGBTIQ communities, MSM, sex 
workers, entertainment workers, transgenders 
living with HIV/AIDS and SOGIESC community. With 
our partners we engaged in youth empowerment, 
provided scholarships and essential emergency 
packages/pocket money to immigrants, medical 
services and sex/health education. 

With partners in India, Fiji, Pakistan and Indonesia 
we helped transgender, queer, intersex, MSM and 
people living with HIV. The organizations provided 
assistance packages with groceries, medicine and 
personal protective equipment.

Our Virtual Powwow with the Thai LGBTQI+ and 
HIV community on the effects on COVID- 19 in May 
2020 brought together some 40 participants from 
civil society, government and technical agencies 
to discuss the issues and effects of the COVID19 
pandemic and the corresponding Thai government’s 
Emergency Decree on the LGBTQI+ and HIV 
communities. Listening directly to communities at 
the frontline highlighted the issues and challenges 
faced during the outbreak of the Covi19. 

The Powwow brainstormed on the main issues in 
the LGBTIQ/HIV community and key populations in 
Thailand during the COVID - 19 situation and aimed 
to agree on a cooperation framework to coordinate 
solutions for the key populations.  The virtual 
meeting looked into the problems and challenges 
during the pandemic faced by people living with 
HIV, sex workers, women and children, transgender 
people, young people and people who use drugs, the 
homeless and ethnic minorities.

The discussion underscored the gravity of the 
COVID-19 impact on issues such as reliable access 
to medication (ARV, hormones therapy, other 
drugs) and limited access to health services due to 
travel restrictions or lockdown, reduced income 
with reduced social welfare access and increased 
vulnerability for those working in the informal 
sector, loss of part-time jobs for young people/
students, including those living with HIV. Several 
population groups are unfortunately not eligible 
for financial support under the Government’s relief 
scheme, people living with HIV are denied insurance 
and there is unequal distribution of assistance 
throughout the community. 

The Powwow also raised concern about increase in 
domestic and gender-based violence as restricted 
mobility caused challenges for appropriate response 
and interventions.  As many people were forced to 
return to their communities, they received physical 
and/or verbal abuse from family or community 
members as their sexual orientation, gender identity 
and expression are against long-held beliefs and 
traditions. 

A GROWING AND 

STRONGER 
NETWORK

The meeting demonstrated a gap in terms of 
an emergency funding mechanism to reach the 
grassroots organizations and difficulties with  
re-budgeting current projects towards COVID-19 
relief. The Thai-based LGBTQI+ and HIV 
organizations will need to reach out to humanitarian 
counterparts for COVID-19 relief if these grave gaps 
are to be addressed. 

The group proposed to explore joint fundraising 
initiatives, joint proposal development and 
identifying other funders and stakeholders who can 
provide support to respond to the community needs.  
More data collection is required, especially with 
regard to costs that are currently neglected or not 
allowed under the projects.  
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To address the effects of the COVID-19 outbreak, APCOM has focused on reaching out and providing 
extra support to the key populations and LGBTIQ communities who are disproportionately affected by 
the pandemic. Our joint initiatives showed how a network of multiple and interlinked communities can 
be innovative and join forces during an emergency, but we are now moving from the initial crisis response 
to a phase of longer-term resilience and recovery.  We therefore have to emphasize the importance of a 
stronger and larger network, and the value and strength of population- led organisations. We strive to better 
dialogue with funders and flexibility in donor funding and need to further cultivate the power of advocacy, in 
partnership with LGBTIQ networks and organisations. 

We have coordinated with international organizations and advocated for due attention from the 
international community to particular challenges faced by LGBTQI+, MSM and people and communities of 
diverse SOGIESC during the COVID-19 pandemic.  In a correspondence with the WHO Director-General 
in August 2020 we called for integration of SOGIESC-inclusive approaches guidance, strategies, responses 
and programmes. The reply from WHO reassured us that the United Nations commits to combatting the 
significant health disparities faced by the LGBTIQ communities during the pandemic and reconfirmed the 
UN’s continued support in the context of the work on HIV, sexual and reproductive health and gender and 
universal health coverage.

COVID-19 amplified the value of listening to communities at the grass root level and the importance of 
community-led and community-owned funding. We need to nurture the resilience and sustainability of the 
work of our activists and organizations in the region.

CLICK CLICK

ADVOCACY AND FINANCIAL SUSTAINABILITY

APCOM
COMMUNITY
SUMMIT 2020

Following a successful RRRAP Summit in 2017, APCOM organized five-day 
hybrid’ Summit to honour LGBTQI+ and HIV advocates and allies and their 
community who are striving for the rights of LGBTQ communities in Asia Pacific. 
Commencing from 23rd to 27th November, this impactful summit included 
numerous innovative seminars presenting an impressive combination of leading 
experts, community advocates and influencers who will raise awareness and 
bring focus to key issues relevant to the LGBTQI+ /HIV community.  

APCOM Community Summit 2020 consisted of;  

1.	 Pre-conference sessions, 

2.	 Rights Resources, and Resources, and Resilience conference 

3.	 Thailand LGBTQI+ Business Forum 2020 . 

Considering COVID-19 pandemic situation, APCOM Community Summit 2020 was 

structured in a hybrid format, utilizing both online and offline platforms to create a 

combination of face-to-face virtual conferencing. “Sold Out” company assisted APCOM 

in creating an online streaming platform for the Community Summit event. However, 

delegates from Thailand who attended this event observed and practiced COVID-19 

safety protocols in line with the recommended guidelines from the WHO and the Thai 

Government. 

World Health Organization Director General Tedros Adhanom Ghebreyesus.
Image credit: UN Photo
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https://www.apcom.org/open-letter-to-who-to-integrate-effects-of-covid-19-on-the-lgbtqi-communities-gets-response-from-director-general-dr-tedros-adhanom-ghebreyesus/
https://www.apcom.org/wp-content/uploads/2021/05/2020-APCOM-Community-Summit-Report_20210504_v7.pdf
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https://www.apcom.org/open-letter-to-who-to-integrate-effects-of-covid-19-on-the-lgbtqi-communities-gets-response-from-director-general-dr-tedros-adhanom-ghebreyesus/


The pre-conference sessions of the RRRAP Summit which were convened entirely online, featured a series 

of sessions for community-based organizations on the topic of fundraising and engagement with the private 

sector.  A special session on the progress of PrEP rollout in the region also provided an overview of the 

implementation status of PrEP and country-level information sharing on experiences of implementation and 

scale-up.  The RRRAP Summit was officially launched with a virtual opening ceremony with distinguished 

guest speakers Mr Eamonn Murphy (UNAIDS Director, Regional Support Team for Asia and the Pacific), 

Professor Emeritus Vitit Muntharbon (Chulalongkorn University), Dr Adeeba Kamarulzaman (International 

AIDS Society/APCOM Ambassador) and Dr Ronivin Garcia Pagtakhan (Founder and Executive Director, 

LoveYourself Philippines). 

PRE-CONFERENCE SESSIONS 
(23 NOVEMBER, 2020)
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The RRRAP Con 2020 follows the RRRAP Summit in 2017 which celebrated APCOM’s 
10th anniversary.  The RRRAP Summit in 2017 covered a broad range of issues, from 
the HIV response, health and rights of vulnerable communities and investments into the 
community.  Unfortunately, the lack of political commitment in Asia-Pacific continues 
to undermine the human rights situation, with punitive legal environments still in place 
and insufficient investment into the community.  The RRRAP Con 2020 discussed these 
issues, building upon the community-led discussions organized by APCOM during the Pre-
Conference Sessions of the International AIDS Conference 2020 in July.  

RRRAP Con 2020 Objectives 

1.	 The RRRAP Conference 2020, aims to provide a regional platform for key populations 
and LGBTQI+ community to discuss and share important innovations, updates and 
lessons learned on HIV and human rights work. 

2.	 To enable community partners to effectively engage with national programmes, 
as well as scaling-up the roles they play in advocacy, design, implementation and 
monitoring.  

3.	 Opportunity to discuss possible innovations in stakeholder engagement for LGBTQI+ 
inclusion. 

Sessions during the RRRAP Conference were organized around three thematic areas.  The 
first thematic area focused on HIV Programming and HIV Services for Key Populations, 
covering topics such as differentiated service delivery, community-led/community-based 
monitoring, principles of U=U and community-led demand generation.  Diversity and 
Inclusion comprised the second thematic area with a mix of panel discussions tackling 
topics such as human rights and business frameworks for LGBTQI+ inclusion and LGBTQI+ 
inclusion in the private sector.  This thematic area was also complemented by sessions 
in the LGBTQI+ Biz Forum, which provided a more focused perspective of inclusion and 
diversity in the context of Thailand.  The third and final thematic area of the RRRAP 
Conference was COVID-19 and HIV, in which discussions centered around the impact of 
COVID-19 on HIV programming and adaptations to differentiated service delivery due to 
the pandemic. 

RIGHTS, RESOURCES AND RESILIENCE IN ASIA-PACIFIC 
(RRRAP) CONFERENCE2020 

(24 - 25 NOVEMBER, 2020)

474
Accounts

REGISTRATIONS
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The regional diversity and inclusion 
panels titled ‘Perspectives, Experiences 
and Possibilities: Toward an inclusive 
private sector in Asia and the Pacific’ were 
conducted last November 25, 2020 at the 
Pullman Bangkok King Power. This activity 
was done in conjunction of the APCOM 
Community Summit which was composed 
of various activities on thematic areas 
including HIV and health, and LGBTQI+ 
Rights and Inclusion. 

The panels were a ‘hybrid’ model where 
resource speakers and participants outside 
of Thailand participated on virtual platform 
and speakers and participants from 
Thailand were present at the venue.

The regional diversity and inclusion 
discussions were composed of four panels 
focusing on the various perspectives on the 
importance of diversity and inclusion at 
the private sector, experiences of LGBTQI+ 
inclusion in the private sector in the region, 
and possible strategies for diversity and 
inclusion at the private sector. 

This activity was also a Linking and 
Learning component as it was a venue for 
thought leaders, diversity and inclusion 
practitioners, the private sector, and 
LGBTQI+ organizations to come together 
and discuss LGBTQI+ inclusion.

Secatibe runtum earum sincilla velenimus auta nobit raecus di omniet

REGIONAL DIVERSITY AND INCLUSION PANELS  
AND THAILAND LGBTQI+ BIZ FORUM  

(25 NOVEMBER, 2020) 

Also a component of the APCOM 
Community Summit was the Thailand 
LGBTQI+ Biz Forum 2020. The LGBTQI+ 
Biz Forum 2020 was a venue for discussions 
about diversity and inclusion across small 
and medium enterprises, development 
organizations, government agencies, and 
LGBQTI+ organizations in Thailand. 

It was composed of panel discussions and an 
exhibition of products and services of both 
small and medium businesses and LGBTQI+ 
organizations in Thailand. 

Sessions included: LGBTQI+ Situation in 
Thailand; Inclusive Business; Health and 
Wellbeing; Lifestyle and Trends; Self-
Development; and Ways Forward for 
diversity and inclusion/ 

The exhibit component was participated 
in by 16 LGBTQI+ Community-based 
organizations, and 9 LGBTQI++ friendly 
small and medium enterprises.

For more details about this event, please see 
APCOM community summit report 

THAILAND LGBTQI+ BIZ FORUM 2020  
(26 – 27 NOVEMBER, 2020)

266
Accounts

REGISTRATIONS
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HERO AWARDS 
2020 
(27 NOVEMBER, 2020)

Standing for HIV, Equality, and Rights amidst 
the challenges of newest global threat in 
humanity, APCOM ensured its 4th annual 
fundraising gala event – The Hero Award 
2020 – last November 27, 2020 at Pullman 
King Power Hotel. The HERO Awards is 
an annual gala event which acknowledges 
outstanding HIV and LGBTI advocates and 
allies from across Asia and the Pacific. The 
HERO Awards also raises money for HIV, and 
LGBTI human rights work of APCOM

The event gathered close to 300 participants 
physically at the beautiful Pullman Bangkok 
King Power Hotel, and many more through 
the Soldoutt virtual platform. The award 
ceremony brought together celebrities, 
special guests, community representatives 
and advocates, members of Bangkok’s 
diplomatic, corporate and entertainment 
field to pay tribute to the extraordinary 
contributions of individuals and organisations 
who have improved the lives of  LGBTQI+ 
people and people affected by and living with 
HIV throughout the Asia Pacific region. 

The glamorous evening featured famous 
stage show artists and live entertainment 
with music by LGBTQI+ performers, drag 
performances, a fashion show and charity 
auction. 

As travel was not possible, Award recipients 
sent in their heartfelt videos to accept the 
Awards. Only two Award recipients from 
Thailand were able to receive the Award 
physically this year for the category of 
Shivananda Khan Award, and Social Justice 
Award. 

200
Accounts

REGISTRATIONS
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The HERO Awards 2020 recipients were:

Shivananda Khan Award for Extraordinary Achievement - PROFESSOR EMERITUS VITIT MUNTARBHORN
Vitit Muntarbhorn is a Professor Emeritus at the Faculty of Law, ChulalongkornUniversity, Bangkok, Thailand; he is an international law and human rights 
expert. He graduated from Oxford University, United Kingdom (M.A.; B.C.L.) and from the Universite Libre de Bruxelles, Belgium (Licence Speciale en 
Droit Europeen). He is also a Barrister-at-Law from the Middle Temple, London. He started teaching at the Faculty of Law, Chulalongkorn University in 
1978. For nearly 40 years, he has taught Public International Law, Human Rights Law, Seminar on International Law, Child Rights Law, and several other 
subjects in Thailand and abroad, including in France, Canada, United Kingdom, Japan and South Korea.

Business Ally – KPMG INDIA
KPMG has a strong focus on building diversity. In India there are various initiatives, such as insurance coverage for everyone, regardless of their gender 
whereas one can nominate their spouses which includes live-in and same-sex relationships for cover. KPMG is currently working on their ally programme 
called ‘Allies for Inclusion’ wherein they have more than 400 people across KPMG registered as allies; and through this programme have done more than 
12 sensitisation programme. 

Community Ally – JYOTI DHAWALE (INDIA)
Jyoti Dhawale is a counsellor and guide, helping people in regards to HIV Health and Wellness as keeping mental and physical health in top condition is 
very important for PLHIV.  Jyoti herself has a chronic condition called Eosinophil Asthma, where the white blood cells in her body cause inflammation and 
swelling in the airways and respiratory system.

Community Hero – HIKER CHIE (TAIWAN)
Hiker Chiu, a senior Intersex activist from Taiwan, is the Co-chair of Intersex Asia – the first regional network of intersex organizations in Asia– and  
currently serves as a member of the advisory board of the Intersex Human Rights Fund at Astraea Foundation for Lesbian Justice.

Community Organisation – TONGA LEITIS’ ASSOCIATION (TONGA)
The Tonga Leitis Association (TLA) was established in 1992 under the guidance of its 1st President Mrs Papiloa Foliaki MP. TLA works to develop and 
nurture our distinctive talents, gifts, self-concept, self-esteem and behaviours, while promoting the ongoing support, love, care and respect for ourselves 
and each other.

Health & Wellbeing Hero - LIONEL ROGERS (FIJI)
Lionel Rogers is a passionate advocate for mental health, suicide prevention, human rights and gender equality and the President for Youth Champs 4 
Mental Health – the leading youth led mental health and suicide prevention organization in Fiji and the South Pacific region.

HIV Hero – SRIYAL NILANKA (SRI LANKA)
Sriyal Nilkanka has been living with HIV for the past seven years and is currently living and generating awareness to fight the stigmatisation and  
discrimination PLHIV persons face in Sri Lanka. He is a Programme Officer on a GF funded regional grant in Sri Lanka.

Social Justice Hero – KITTINUN DARAMADHAJ (THAILAND
Kittinun (Danny) Dramahaj  is a lawyer/ attorney, President of Rainbow Sky Association of Thailand (RSAT) and President of Multi-Sexuality Community 
Advisory Board (M-CAB). Danny has been involved in projects on the prevention of HIV and Sexual Transmitted Diseases (STDs) among the LGBTQIs 
under the support of USAID, PEPFAR, Thai Red Cross AIDS Research Centre, Global Fund, and National Health Security Office (NHSO). His proudest 
achievement was passing the revision and the adoption of the curriculum on health and physical education regarding the content on Sexual Orientation 
and Gender Identity Express (SOGIE). 

Transgender Hero – NAYYAB ALI (PAKISTAN)
Nayyab Ali is a prominent transgender rights activist & Human Rights Defender from Pakistan. She is also the first transwoman in the Muslim world to 
contest national polls with political affiliation from NA142 Okara, Punjab Pakistan. She is running an organization and consultancy firm named  
Transgender Rights Consultants Pakistan.

Young Achiever – AUNG PHYU HTUT (MYANMAR) 
Aung Phyu Htut is a LGBT activist in Myanmar working as a Senior Operation Officer and Central Executive Committee Member at Myanmar Youth Stars 
Network (MYS), strengthening the capacity and leadership of LGBTI youth networks by advocating for rights and inclusion, youth entrepreneurship and 
social innovation and capacity strengthening.

COVID -19 Hero – JARINGAN INDONESIA POSITIF (INDONESIA)
In 2014, 50 PLHIV from 21 Indonesian provinces representing PLHIV catalyst groups and peer support groups gathered in Jakarta and founded the 
Jaringan Indonesia Positif (JIP) or The Positive Indonesia Network. Amongst others, JIP monitors the availability of ARV in the regions by collecting data 
from JIP focal points and constituents in each province
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ORGANISATIONAL 
AFFILIATIONS

APCOM, as a regional organisation, is a member of the following bodies:  

FINANCIAL 
STATEMENT

24000000

25000000

26000000

27000000

28000000

29000000

30000000

31000000

Total	 Income Total	Expenditure	

INCOME THB

Grants and donation 30,013,609.52

Interest Income 9,712.80

Other Incomes 180.00

TOTAL INCOME 30,023,502.32

EXPENDITURE THB

Sub Recipient for Project Work 1,649,419.33

Administration and Management Work 24,593,832.47

TOTAL EXPENDITURE 26,243,251.80



OUR COMMUNITY 
PARTNERS AND KP 
NETWORKS; 
•	 Micro Rainbow International  

Foundation (Cambodia)
•	 Suara Kita (Indonesia)
•	 CHIas (Lao PDR)
•	 Babaylanes Inc. (Philippines)
•	 Asian Development Bank
•	 Poz Home Foundation
•	 Sansang Anakot Yaowachan  

Development Project 
•	 M Friends Udonthani  

Foundation
•	 Bangkok Rainbow  

Organization
•	 SWING 
•	 Rainbow Ratchaburi
•	 HON House (Chonburi) 
•	 Payoon Sri Trang Group 
•	 Save the Children Bhutan 
•	 Rainbow Bhutan 
•	 Lhak-Sam
•	 Youth for Health Mongolia
•	 Family Planning Association 

of Sri Lanka formed 
•	 Loveyourself Philippines

#CoronaAPCOMpas-
sion DONORS;
•	 Australian Federation of AIDS 

Organisations (AFAO)
•	 Anan Boonsri
•	 Eamonn Murphy
•	 Chatsuda Hanbang
•	 Dennis Altman
•	 Geoff Manthey
•	 Inad Q. Rendon
•	 Mei Vandenberghe 
•	 Mel Heifetz
•	 Midnight Poonkasetwattana
•	 Nicky Suwandi
•	 Phongnarin Sukcham
•	 Pokponk Jitjaiyai 
•	 Ramil Andag
•	 Roy Wadia
•	 Selvan Punidha

•	 Thisanut Keawnukul
•	 Tony Kahane
•	 Torsten Goch
•	 Vaness S. Kongsakul
•	 Waree Rungruengrassamee 
•	 Wattana Keiangpa 

 

APCOM COMMUNITY 
SUMMIT 2020 / RRAP 
SPEAKERS, MODERA-
TORS, PANELISTS  
AND SUPPORTERS;
•	 Acep Seapudin
•	 Adi Nugroho
•	 Asia Nguyen
•	 Cameron Wolf 
•	 Carlos Garcia De Leon
•	 Caroline Francis 
•	 Chompoonut Nakornthap 
•	 Clarice Pinto 
•	 Danvic Rosadiño 
•	 Dede Oetomo
•	 Dirk Dalichau
•	 Dr. Adeeba Kamarulzaman
•	 Dr. Alison Rodger
•	 Dr. Anna Grimsud
•	 Dr. Bruce Richman
•	 Dr. Bruce Richman
•	 Dr. Demetre Daskalakis, MPH
•	 Dr. Heather-Marie Schmidt  
•	 Dr. Heather-Marie Schmidt  
•	 Dr. John Michael Brady
•	 Dr. Min Phyo San Thet
•	 Dr. Nittaya Phanuphak 
•	 Dr. Nittaya Phanuphak 
•	 Eamonn Murphy
•	 Galsanjamts
•	 Geoff Manthey 
•	 Gopi Shankar Madurai
•	 Hiker
•	 Isikeli Vulavou
•	 Jamyang Norbu 
•	 Jennifer Lu
•	 Joe Wong
•	 Joey Joleen Mataele
•	 John Oliver Corciega 
•	 Keith Mienies 

•	 Kimberly Green 
•	 Klaus Nielsen 
•	 Kristin Heather
•	 Kularb Kongthaisong
•	 Laurindo Garcia
•	 Leow Yangfa
•	 Luc Stevens
•	 Lynn Ampolpittayanant 
•	 Manisha Dhakal
•	 Marie Ahmed
•	 Matcha  Pornin
•	 Maura Elaripe
•	 Michael L. Bak
•	 Micheal Anthony Tenicela
•	 Ms. Surang Janyam
•	 Muhammad Usman 
•	 Nicholas Medland 
•	 Nyampurev “Sunday” 
•	 Paul Thompson
•	 Prasada Rao
•	 Prof. Lee Badgett 
•	 Prof. Suen Yiu Tung
•	 Prof. Usha Menon
•	 Prof. Vitit Muntharborn
•	 Purvi Shah
•	 Raybert Domingo
•	 Raza Haider Tirmizi
•	 Rodenie A. Olete 
•	 Ronn Astallas 
•	 Rosanna Flamer-Caldera
•	 Sriyal Nilanka Marasignghe
•	 Stephen Mills
•	 Sui Keung Kaspar Wan
•	 Tono Permana 
•	 Tung Doan 
•	 Vongphachanh Temmelath 
•	 Wawa 
•	 Yashwinder Singh
•	 Zack Lee
•	 Zianab Javid Patel 

 

LGBTQI+ BIZ SPEAK-
ERS, GUEST AND  
VOLUNTEERS;
•	 Ayutthaya
•	 Chanan Yodhong
•	 Chindanai Pattanapong

APCOM WOULD LIKE TO THANK 
the following for the unwavering  

support and generosity; 

•	 Chomphoonuth Nakornthap
•	 Dr. Nattavud Pimpa
•	 Facebook
•	 Khwan Reungkhom, 
•	 Kritthanan Ditthabanjong
•	 M Stranger Fox
•	 Mr. Renaud Meyer
•	 Nada Chaiyajit
•	 Nareeluc Pairchaiyapoom
•	 Nuttakorn Jaikaew
•	 Pawarin Ramanwong
•	 Phiroonrak “Bas” Chaowprom
•	 Poowanat Tanwattanakul
•	 Prempreeda Pramoj Na 
•	 Puncharat “Candy” Talert
•	 Real You Cabaret
•	 Songsue
•	 Surachai Saengsuwan
•	 Thanapon Thabjan
•	 Thanyarak Lerdtrailak
•	 Thitipong “Toni” Duangkong
•	 Vitaya Saeng-Arun
•	 Yingcheep Atchanont 

 

LGBTQI+ BIZ BOOTH 
SPONSORS
•	 Amnasty International  
•	 BANGKOK Rainbow   

Organization (BRO)
•	 Bangkok wet dream 
•	
•	 Dream Tree
•	 Dreammer studio
•	 Forfun
•	 Frontline technology
•	 HOMITEL Bangkok 
•	 In Out
•	 Indra Massage
•	 landmark  hotel  Bangkok
•	 Little Shelter Hotel  

Chiangmai
•	 Lost & Found Club
•	 Midas PR
•	 Mood & Mind
•	 Novotel Bangkok Platinum 

Pratunam 
•	 Prachatai
•	 Pruksa Clinic
•	 Pruksa Lab 1
•	 Queer Riot
•	 SAGA Thailand
•	 Sister Foundation 
•	 Stranger Bar 
•	 Streme House Suana 
•	 SWING
•	 T2Max
•	 TEAK - Trans Empowerment
•	 Thailand (AI)
•	 UNHCR
•	 Vepo
•	 Young Pride Club
•	 กองควบคุมโรคเอดส์
•	 เครือข่ายสมาชิก Be Visible Asia 
•	 ชมรมคนหูหนวก  

•	 ทำ�ทาง (Tamtang) 
•	 พลอย
•	 มูลนิธิเดอะพอสโฮมเซ็นเตอร์ 
•	 มูลนิธิอิสระชน  
•	 ร้านบ้านขนมหวาน
•	 ร้านแม่ย้ง   เบเกอรี
•	 วาริ smoothy 
•	 สมาคมฟ้าสีรุ้ง  
•	 ส่องสื่อ 

HERO AWARDS 2020 
AUCTION SPONSORS 
AND ARTWORK  
DONORS;
•	 Alessio Boschi
•	 Andrew Christian 
•	 Ark saroj
•	 BabyLon
•	 Chalada Pruksacholavit
•	 Coca cola 
•	 Durex 
•	 Glove Clinic
•	 Gongkan
•	 Hidayah M. Syahputra
•	 Hon. Michael Kirby
•	 ICONIC
•	 Kallanan
•	 Kongkiat
•	 Krubb
•	 Landmark
•	 Leo
•	 LOVE SPIRIT
•	 Lyno Vuth
•	 Mai Intarakanchit
•	 Mcldesign
•	 Naraphat Sakathornsap
•	 Narico Lamps
•	 Narin yun
•	 Noppadon Sovachan
•	 Oat montien
•	 Pak Cheevasereechol
•	 Panjarat Polpluek Joyman
•	 Parinot Kunakornwong
•	 Petch paint
•	 Peter Douglas
•	 Single Use
•	 Skiinmode
•	 sophirat Muangkum
•	 Sornchai Phongsa
•	 Surachai Saengsuwan
•	 Thai Designer Brand  

“Kanthima”
•	 Tom photisit
•	 Tony (Damrong)  

Sakulpongyuenyong
•	 Tripuck Supawattana
•	 Viewzfinfer
•	 Voice TV 
•	 Wassana Sathiendhammawit 

HERO AWARDS 2020 
HOSTS, PERFORM-
ERS, PRESENTERS AND 
HONORABLE GUEST;
•	 Allan McKinnon PSM
•	 Amadiva
•	 Brian Davidson
•	 Dr Adeeba Kamarulzaman 
•	 Eamonn Murphy
•	 Francisco Vaz Patto
•	 Georg Schmidt
•	 J.V.R. Prasada Rao
•	 James Andersen
•	 Joe Chonlawit Wongsriwor
•	 John Robert Post
•	 Jon Åström Gröndahl
•	 Kees Rade
•	 Kjersti Rødsmoen
•	 Michael Bäk
•	 Panginaheals
•	 Paul Thompson
•	 Ratu Epeli Nailatikau
•	 Sarah Taylor
•	 Siam Men Group
•	 Taha Macpherson
•	 The Hon. Michael Kirby AC 

CMG
•	 Tony Cotter
•	 Victoria Ingrid Alice Désirée 

Crown Princess of Sweden, 
Duchess of Västergötland

HERO AWARDS 2020 
VOLUNTEERS
•	 Bank Bunchum
•	 Chalad Charoenphongpak 

(Zebastien)
•	 Kim Cruz (Camera man)
•	 M Strander Fox - Drag Queen
•	 Maytiwa Thavornpinittham 

(Camera man)
•	 Mr. Gay World Thailand
•	 Passii Saengsai
•	 Sorakrit Benchamongkolchai 

(Stamp)
•	 Thitiwat Nate-apa
•	 กุ๊ก-ฐิติกาญจน์ จตุรพิตร 
•	 เกรซ ณัฐธยาน์ บุญชมไพศาล
•	 เฌอเอม  ชญาธนุส ศรทัตต์
•	 เท็นเท็น ทศทิศ ด่านขุนทศ 
•	 เผือก ธนินธร 
•	 แมน รัตนชัย 
•	 หมอท๊อป ธนัตถ์ ชินบัญชร

OTHER VOLUNTEERS 
WHO SUPPORTED  
APCOM ON ITS WORK
•	 Cheryl Tan
•	 Harry Zin 
•	 Matthew Birch
•	 Seth Piper
•	 Zainab Patel
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apcom

INTERACT WITH US:

APCOM OFFICE:
48 SOI UDOMSUK 13,
BANGNA, BANGKOK 10260
THAILAND  |  +66 2399 1145

APCOM@APCOM.ORG

www.apcom.org

Via PAYPAL :

If you already have a PayPal account, 

please log in to your account and click send payment to 

APCOM@APCOM.ORG

In the “Note” section, 

please give us your Full Name & Email Address and please 

indicate that it is for “CoronaAPCOMpassion“.

Via BANK TRANSFER :
Account name:		  APCOM Foundation

Bank name: 		  Bangkok Bank

Bank address:		  87/2 No. 114, 1st Floor, All Seasons Place Retail Center, Wireless Road, 		
			   Lumpini, Pathumwan Bangkok 10330, Thailand

Account number: 	 911-0115-33-5

SWIFT Code:		  BKKBTHBK

SUPPORT OUR CAUSE


